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Many small food businesses do well from the growing interest in 
tourism; and it can provide valuable cash flow at relatively high 
margins to support other market-building activity. Opportunities 
include 

> negotiating to place or serve your product in local resstaurants 
and cafés, cellar door facilities and visitor information centres 

> selling your product through local gourmet stores, or even 
opening your own store 

> opening up your production facility if the production process is 
interesting in itself, and personal and food safety risks can be 
managed 

Tips for success 

> Ensure that your product and its ingredients are as local and 
authentic as possible. 

> Become a member of your local food group and regional 
tourism association. Liaise closely with your local food and 
wine region organisations and tourism membership and 
marketing bodies, and participate actively in regional food and 
wine events. 

> Register your business with the SATC Online Services Group, 
which will put you up on www.southaustralia.com. 

> Ensure you are included on any trail map or visitor 
information point area diagram. Arrange clear signage from 
nearby intersections, and at the entry to your property, and 
have a simple map that you can post or fax to potential 
visitors. 

> Provide advertising literature to petrol stations, local motels 
and caravan parks, bus tour operators, and of course the 
visitor information centre and council chambers. 

> Negotiate with local restaurateurs and cafés to use and 
highlight your product on their menus. 

> If visitors will be coming to your facility, ensure that it projects 
a consistent image with your quality product. It needs to be 
clean and attractive. 

> Promote your facility on your business website. 
> Think about offering special, focused events at a low cost to 

bring people in, such as guided tastings. If you provide tours, 
develop a standard spiel for yourself and other staff who guide 
visitors through. Keep it light and informative, and be ready to 
answer questions. 

> Support your product with recipe ideas and information about 
the history and production process. Display awards and 
qualifications prominently. Tell your story! 

> Ensure that you have appropriate packaging for on the spot 
takeaway sales. 

> Use a visitor book to collect comments, ideas, names and 
addresses for your mailing list. Use visitor comments as 
valuable, free market research, and make a note of any 
suggestions for presentation ideas and product extension. 

> Rather than putting lots of money into standalone brochures 
that may not pay for themselves, consider higher impact 
advertising in the regional Se re s Visitor Guide. c t

> If your product fits neatly with a local theme, work with other 
businesses to establish a trail or joint product of some kind, 
and market together. Do other local businesses a favour by 
recommending them to visitors who come to your facility. 

> If you supply local retailers, don’t undercut them at your own 
front counter. Support them—and boost your margins—by 
charging retail prices for direct sales. 



 

Potential disadvantages 

Being in tourism may not be profitable in itself, however, and 
may distract you from more profitable opportunities elsewhere. 
As always, evaluate the opportunity carefully, weigh up the costs 
and benefits, and plan methodically for smooth implementation. 

Above all, don’t confuse tourism opportunities with your core 
business—unless they really are your core business! If not, think 
of them as an adjunct and tap into the opportunities, while 
maintaining your focus on your core business. 

Don’t forget to consider the following issues in your planning: 

> Being open to the public requires a personal presence, which 
may interfere with your production schedule and impose extra 
pressure on your personal and family life. 

> Tourists often expect you to be open long hours, 7 days a week. 
If you are not prepared to meet this expectation, you may 
experience disappointed customers and low visitor numbers. 
Ensure your opening hours are telegraphed to visitors well 
before they arrive at your front door by including them 
prominently in all advertising and listings. 

> Food safety and personal safety may require adjustments to 
your premises, and tours may require you to provide hygiene 
clothing. 

 

Websites 

www.tourism.sa.gov.au/publications/ResearchReports-
General/PDFDocument/OperatorsGuide2003a.pdf 
Case studies 

www.winetourism.com.au/Documents/ 
SATC_Thorn%20park.pdf 

www.winetourism.com.au/Documents/ 
SATC_Island%20pure.pdf 

www.winetourism.com.au/Documents/ 
SATC_Aquaculture%20trail.pdf 

 
FoodBiz www.safoodcentre.com 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


